
Canuck Place Children’s Hospice
provides specialized pediatric palliative care for BC 
children with life-threatening illnesses and support 

for the families who love them.

Position: Marketing and Communications Assistant 

Key Duties: Designing and updating collateral for 
fundraising team, updating websites, designing 
e-newsletters for donors and event participants, 
creating content for and publishing content on 

social media networks

Name: Sonia Sandhu
Date: December 2nd, 2014

Terms: Summer and Fall 2014
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Writing: Public vs 
Academic 

In the months leading up 
to Canuck Place Adventure 

Race, I was tasked with 
writing blog posts about 

the event which would be 
published on VanCity Buzz. 

This was an important 
learning experience for me 
as I learned the difference 

between writing for school 
and writing blog posts. My 

writing style evolved further 
when I began composing 
social media messages for 

official CPCH accounts. 
I learnt the difference 
between formal and 

informal language for social 
media networks. Realizing 
these distinctions has been 

a crucial learning experience 
for me as a writer. 

Introduction. In 2014, I joined Canuck Place Children’s Hospice 

as a Marketing and Communications Assistant. My position reported 

to Coordinator, Communications and Marketing and my role was to 

support the Communications, Marketing and Events departments in 

coordinating various marketing, communications and social media 

activities for Canuck Place Children’s Hospice (CPCH). In a short span 

of eight months, I gained experience in various departments within 

communications, such as media relations, graphic design, social media 

management, web journalism and sponsorship proposal writing. 

During the term of my internship, CPCH organized various events, 

including two proprietary events, the Gift of Time Gala and the Canuck 

Place Adventure Race, Lighting Of The House, and an Open House for 

the new Abbotsford Hospice.

About Canuck Place Children’s Hospice. CPCH is BC’s 

leading pediatric palliative care provider. They provide specialized 

palliative care for BC children with life-limiting illnesses and support for 

the families who love them. 

The Communication, Marketing and Events team at CPCH was a 

small but talented one, where each team member was ambitious and 

organized. At CPCH, I learned that every role had independent as well 

as team responsibilities. Whether it was calling a meeting in the board 

room to assemble event collateral or creating awareness about a new 

YouTube video, Canuck Place staff worked as a team. 

Key Lessons

Share Your Ideas
Go The Extra Mile

Finding Work
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It Helped Me
Since I worked on multiple 

projects simultaneously, 
time management was key 

to meeting deadlines. To 
keep track of concurrent 
projects and deadlines, I 

created a weekly calendar 
which listed daily and 

weekly goals. This calendar 
was posted on my desk for 

colleagues to refer to.

Share Your Ideas. My managers at Canuck Place often encouraged 

me to share my thoughts during meetings and team huddles. This 

forced me to step outside of my comfort-zone and contribute to the 

group from the very beginning of my term. It helped me to become a 

part of Canuck Place by understanding the organization from within. 

This exercise also helped me to gain confidence in my ideas. 

For instance, when I realized that Canuck Place used various forms on a 

regular basis, I articulated the possibility of converting files to writable 

PDFs which users would be able to fill electronically.  This suggestion 

was discussed, tested, reviewed and eventually approved.

Canuck Place Adventure Race
canuckplaceadventurerace.ca

About. The CPCH Adventure Race is a race with kayak, bike and run elements, which took place at 
Jericho Beach on September 7th. The 2014 Adventure Race raised over $100,000.

My Contributions. I wrote event blog posts for VanCity Buzz, designed web and print 
advertisements, organized and distributed participant e-newsletters, designed event posters, 
established official event hashtag, posted live updates on social media accounts such as Twitter, 
Instagram and Facebook during the event.

Gift of Time Gala
thegiftoftime.org

About. Every year, CPCH invites donors to the Gift of Time Gala to thank them for their support for 
BC children with life-threatening illnesses and their families. The 2014 Gala raised over $1,000,000. 

My contribution. This year, I cataloged, described and designed signs for over 100 items in the silent 
auction, updated sponsorship proposals, organized pick up of silent and wine auction items on the 
event day, researched and established official event hashtag, posted live updates on social media 
accounts such as Twitter, Instagram and Facebook during the event.
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Message froM the Ceo

On behalf of all of our staff we want to extend a warm greetings 
and share with you our new Family Advisory Council (FAC) 
newsletter. In 2013-14 Canuck Place provided specialized 
care to over 560 children and families. The expert clinicians 
at Canuck Place cared for over 160 diseases and conditions 
and the need is growing. That is why we opened our second 
provincial pediatric palliative care in the Fraser Valley where 
we are currently providing community services in Phase 2 
of a 4-Phase plan. We hope you enjoy this newsletter from 
our FAC. Wishing you all joy and hope in the coming year.

Margaret McNeil, CEO Canuck Place Children’s Hospice 

Message froM the faC Chair

Hello and welcome from the Family Advisory Council. We are a 
committee which meets every month to provide input from a 
parent’s perspective to Canuck Place on their operations. 

Our members come from all over the province from a variety 
of experiences with Canuck Place.  Some of us have children 
active on the program, some of us are bereaved, some have been 
associated with the program for many years and some not so 
long.  We hope that our opinions are representative of the broader 
population of families but we are always open to input from any 
family who has a concern or wishes to make their voice heard.

We hope that this newsletter will be an opportunity for us to 
connect more with the families of Canuck Place so that we can 
serve your interests better as well as keeping your connection to 
the hospices.

Here’s to a happy and healthy holiday season and a fabulous  
new year.

Frank Fedorak, Chair FAC

UpCoMing  
faC Meetings

When: Second Thursday of 
every month.

Thursday, December 11th

Thursday, January 8th

Thursday, February 12th

Thursday, March 12th

Where: Great Room at 1690 
Matthews Avenue, Vancouver

Note: The meeting is also 
available by conference call.

the CybUliak faMily

Read more on Page 2.

issue 001 fall 2014

Family Advisory Council
www.canuckplace.org

@CanuckplaceCanuckplaceChildrenshospice @Canuckplace

Going The Extra Mile. During my work term I learned a lesson 

about going the extra mile: it does not go unnoticed. 

In July, I was informed that the Family Advisory Council (FAC) would 

introduce a quarterly e-newsletter for families on the CPCH program 

and I was asked to create a sample design for it. My manager and I 

brainstormed potential section themes and I was advised that this 

would be an online document which would be shared through 

email. In the next few weeks, I worked on the design elements of 

the newsletter, such as the colour, font and layout, and submitted 3 

different designs to my manager. She appreciated having options to 

choose from and presented the one of three designs to the Council. 

In the upcoming months, I organized the content for the e-newsletter 

which we received from the FAC. Once the final document was 

approved and sent to the FAC for distribution, I printed a copy of the 

newsletter in booklet-format and presented it to my supervisor who 

like the printed version as well and requested for 50 additional prints 

which would be displayed in the Vancouver and Abbotsford Hospices.

Finding Work. Although the work environment at Canuck Place 

was often busy, I was encouraged to find independent projects. The 

scale, timeline and relevance of such projects varied for different tasks, 

making it difficult to find additional time to complete them without 

compromising my primary responsibilities. The challenge of finding 

and finishing these projects contributed significantly to my learning 

experience.   

Learning Objectives: 

Writing Experience

Graphic Design Experience

Event Planning Experience

Learned About Brand Voice

Learned About Media 
Relations

Top 5 Most Used 
Applications:

l MailChimp
l InDesign
l Illustrator
l HootSuite
l Outlook
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During my internship, I was able to complete various independent 

projects, including: 

• Developing the brand standards guideline for TEAM Canuck Place 

(a sub-brand of Canuck Place Children’s Hospice)

• Converting internal forms to writable PDFs

• Step-by-step instructions for calibrating office printer

• Pinterest instructions for TEAM Canuck Place bunting

Conclusion. Overall, interning at Canuck Place Children’s Hospice 

was very beneficial for my career. I also had the opportunity to 

network with some key professionals in the field of communications. I 

owe the success of this work term to my mentors at Canuck Place who 

were encouraging of my work and always willing to help me and the 

SFU Communications Co-op team.  

Thank you very much for this opportunity.

Major Projects:
l Content migration for new 

CPCH website

l Social media management

l Ad and poster designs for 
CPCH Adventure Race

l Live tweeting for Gift of 
Time Gala

l Collateral for Abbotsford 
Open House

Thank You: 
Canuck Place Children’s 

Hospice

SFU Communications

SFU Co-op


